North Coast
Growers’ Association

Humboldt County Farmers’ Markets
www.northcoastgrowersassociation.org PO Box 4232 Arcata CA 95518 (707) 441-9999

Last Updated March 2025, some updates in progress for 2026

NCGA CERTIFIED FARMERS' MARKET RULES AND AND REGULATIONS: ALL VENDORS

These rules and regulations are written to guide market operations during normal market seasons.

Contents:

A. INTRODUCTION

B. MEMBERSHIP AND STALL FEES

C. STALL ASSIGNMENTS AND PROCEDURES
D. SENIORITY

E. OTHER

F. HEALTH DEPARTMENT GUIDELINES

G. GRIEVANCE PROTOCOL

H. AGRICULTURAL PRODUCERS

I. NON-AGRICULTURAL PRODUCERS

J. MARKET SPECIFIC REGULATIONS

A. INTRODUCTION

1.

The North Coast Growers’ Association (NCGA) was formed in 1978 and operates the longest continually running
farmers’ market in California. Membership in the NCGA is open to residents of Humboldt County who produce
agricultural or limited non-agricultural products in Humboldt County. We currently operate nine certified farmers’
markets throughout the county including the Arcata Plaza Farmers’ Market, Fortuna Farmers’ Market,
McKinleyville Farmers’ Market, Garberville Farmers’ Market, Miranda Farmers’ Market, Shelter Cove Farmers’
Market, and the Eureka Old Town, Henderson, and Friday Night Market Farmers’ Markets.

The mission of the North Coast Growers’ Association is to support Humboldt County’s farmers and artisan
producers in building a robust and resilient local food system. We envision a strong, successful, growing
community of diversified farms supporting broad based consumption of local foods and products. Our
organization is stable and resilient, our members are thriving, and our customers are knowledgeable about the
value of local food and small farms. We actively engage a more culturally and economically diverse customer
base, and foster responsible stewardship of our agricultural resources. We ensure that local market opportunities
match the needs of our members and community. Our local food system is financially sustainable, money
invested within direct and wholesale opportunities is balanced with the impacts to our members, and NCGA
income supports the diversification of markets and product offerings of our members.

This Rules and Regulations document is a living document that details the day to day operations of our
association, and must be quick to respond to ever-changing circumstances. NCGA's Bylaws, by contrast, are our
organization’s operating manual. They define the size of the board and how it will function; roles and duties of
directors and officers; rules and procedures for holding meetings, electing directors, and appointing officers.
Changes to the bylaws require approval of the membership, whereas changes to the Rules and Regulations will be
reviewed by a member working group as needed and approved by the NCGA Board of Directors.


https://docs.google.com/document/d/10hgE0n4DlHgAO1lmYfyypRw4Hj7D4VB9YgqyjCRceHk/edit?tab=t.0

B. MEMBERSHIP AND STALL FEES

1.

Fees, other than supporting member dues, are set by the membership and cannot be changed without member
approval, according to NCGA Bylaws.

All vendors must be current NCGA members or supporting members. All applicable Humboldt County Department
of Agriculture, CA Department of Agriculture Direct Marketing Certified Farmers Market Program, Health
Department guidelines, and USDA regulations must be strictly adhered to.

Members must apply for NCGA membership by sending annual dues and completing a membership application.
There are two types of membership in the association:
1) Agricultural Members are members who raise agricultural crops for sale in Humboldt County, and
whose products are defined as “agricultural products” by the California Department of Food and
Agriculture (CDFA). Per NCGA policy, if an agricultural member would like to sell both Ag and Non-Ag
products in their booth, and space allows, 80% or more of their product offering must be raw agricultural
products.
2) Non-Agricultural Members are members whose products are defined as “non-agricultural” by CDFA,
including but not limited to prepared foods and other value-added processed products.

Annual Membership dues are as follows:

$150 - Full Arcata Membership: attend the Arcata Plaza Farmers’ Market and any/all NCGA weekday markets.
$100 - Full Weekday Membership: attend any/all NCGA weekday markets, no Arcata Plaza.

$50 - Full Artisan Membership: attend more than 6 markets per location. (with manager approval)

$35 - Supporting Membership: attend 6 or less markets per location or only as a 2nd producer.

Members sign a compliance agreement as part of NCGA membership. Failure to comply with all applicable
regulations jeopardizes the market and may result in disciplinary action against you, including the possibility of
suspension or permanent loss of membership.

All Ag and Non-Ag vendors must apply for membership with appropriate membership forms annually, and follow
all applicable NCGA Rules and Regulations. As an agricultural organization, NCGA is always accepting new
agricultural members and prioritizes Agricultural members over Non-ag and craft members when space becomes
limited. Non-ag vendor selections are based on a scoring rubric (see D5), and not all non-ag applications will be
accepted. See section | below for additional rules regarding Non-Agricultural vendors

Craft vendors are only eligible for a Supporting Membership or Full Artisan Membership, with the exception of
Southern Humboldt craft vendors who were “grandmothered” in during the merging of the markets with NCGA
(grandmothered craft members will still abide by NCGA’s seniority rules). All crafters, including grandmothered
craft members, will only be allowed to attend markets as long as there are no Agricultural or Non-Agricultural
Members who will be displaced. New artisan craft vendors are required to submit a craft vendor application and
their goods will be juried by a committee before being allowed to sell at any market. Their attendance will then be
allowed at markets at the discretion of each market manager.

Annual membership dues are payable March 1%'. Dues become late April 1°'. New members can apply at any time,
but must apply at least two weeks prior to the first market they wish to attend.

Stall fees are to be paid to the Market Manager no later than 30 minutes after the closing of each market.

Current stall fees:
*Stall fees for the Arcata Plaza Farmers’ Market add a processing fee of 3% of their total daily funny money income, rounded
down. This fee is applied each market day on top of the stall fee. Vendors may see the market manager for a tiered print out.*

Agricultural Members

Arcata Plaza Main Season Market: Flat Rate, $50 full space; $30 half space.

Arcata Plaza Winter Market: Flat Rate, $45 full space, $30 half space.

(inclement weather policy in process of being approved)

Weekday Markets: 10% of sales up to $150, then tiered up to $1,000. Minimum $5 ($0-$50 in sales), maximum
$35. ($1,000+ in sales)

Non-Agricultural Members



Arcata Plaza Main Season Market: Flat Rate, $80 full space, $50 half space.
Arcata Plaza Winter Market: Flat Rate $60 full space, $45 half space.

(inclement weather policy for discounted stall fee in process of being approved)
Weekday Markets: Same as Agricultural Members, listed above.

C. STALL ASSIGNMENTS AND PROCEDURES

10.

11.

All NCGA markets follow these procedures unless otherwise noted in Section J.

Space assignment priority is given to NCGA Agricultural members (see below D1). No NCGA member may hold
more than one stall space at a market at any given time.

Stall spaces are assigned by the Market Manager. Stall spaces at the weekday markets will be distributed
according to the number of vendors attending each market, with a minimum of 10 ft. per vendor, unless otherwise
agreed upon. Space size will vary within the available space at the manager's discretion. Assignment at all
markets is based on seniority. The Market Manager will assign spaces for new members with thought to product
distribution and availability of open spaces. Members may discuss stall space assignment preference with the
market manager and the manager will do their best to accommodate member requests. If issues arise with stall
space assignment that cannot be resolved by the market manager, the member may submit an appeal in writing
to the NCGA Board of Directors. (See D2 for more information on stall space assignments related to seniority).

Vendors should not arrive more than 2 hours before the start of the market.

If you are offloading and parking off site, offload all of your goods and move your vehicle before setting up to
allow other vendors to easily navigate to their spaces.

All NCGA markets are closed to traffic 30 minutes prior to the start of market. Any vendor who arrives fewer than
30 minutes prior will need to park off-site and carry their supplies in.

Please call at least two weeks prior to when you wish to begin selling at each of the market locations. New
participants and members without permanent spaces should call to ensure space is available. Space is often
limited during the height of the growing season, typically August through early October, and we cannot always
guarantee a space for every vendor who wishes to participate. Once you begin selling in a market, your
attendance is expected each week unless you inform the manager of your absence. If you are absent from a
market, it is assumed you will be absent until you inform the market manager that you plan to return to the
market. If you are unsure, it is always best to call.

Stall spaces will be held until 30 minutes prior to the start of each market, at which time the Market Manager may
assign another vendor to your space. Please arrive at least 30 minutes prior to the start of each market so you are
set up and ready to sell by the time the market begins. Please notify the market manager if you will be late.

If you are unable to attend a market where you have been assigned a space, you must call the Market Manager as
far in advance as possible, but no later than 48 hours prior to the start of the market. This allows the Manager to
assign your space to someone else for that date. At the manager’s discretion, you must pay the maximum stall
fee for that market to the NCGA if you do not show up at the market without calling 48 hours in advance, or for
repeated late arrivals. If you miss the 48 hour deadline, you are still required to notify the market manager.

Each stall must be identified with a sign. You may not sell at the market if you do not have the following
information posted:

a. Business Owner's name or Farm/Business Name

b. Business/Farm location

c. Phone Number (optional but suggested)

d. Statement that you grow (or make) what you sell

Vendors are responsible for bringing their own weights or tie downs for their canopies and umbrellas to every
market they attend, to ensure the safety of other vendors and customers. NCGA is not responsible for any
damage caused by vendor equipment. Please refer to NCGA's Inclement Weather Policy for more information
about safety practices as a minimal requirement.



12. All stalls must be cleaned-up and cleared from the market no later than one hour after closing.

13. The set up and break down procedures for vendor stalls at any market location will be established by the board,
conveyed and enforced by the market manager for the purpose of courteous, efficient, and safe set up and break
down. Sellers that are not packed and out of market within one hour of the closing of a market, will receive 1
warning from the manager, and can then be fined a full stall fee.

14. If a vendor has sold out before the end of market, they must check in with the market manager before leaving to
pay their stall fee and to ensure that their departure will not endanger the safety of customers or other vendors.
Prepared food vendors selling in the center of the Arcata Plaza Farmers’ Market may not break down early unless
approved by the market manager before the start of the market.

15. Absolutely no vehicles are allowed to drive through the market while the market is open.

16. No hawking, loud music, or false advertising is allowed.

D. SENIORITY

1. Seniority for agricultural members is based on consecutive years of attending a market as a primary agricultural
vendor, and is specific to each market independently. Attendance is defined as participating as a primary vendor
(selling out of your own booth space, not as a Second Producer) for a minimum of six times at a given market
during a season (see D.4. below). NCGA's annual market season begins April 1, and ends March 31 of the
following year.

While seniority is an accrual of the number of consecutive years members attend each market, members maintain
seniority relative to other members on a seniority list that market managers update at the end of each season.
New members begin accruing seniority in their first year of attending markets based on the date their completed
application and dues are received. To maintain seniority for each market, members must attend 6 of the total
market days for that season as a primary vendor.

2. Higher seniority gives members preference for stall spaces and the opportunity to earn a permanent space when
they are available. Permanent spaces become available when a member holding a permanent space withdraws
from the market. Available spaces are then assigned to the next member on the seniority list by the market
manager. For Arcata off-Plaza markets, there are no permanent spaces. In some cases seniority may also provide
other benéefits like keeping a vehicle behind the vendor’s booth if space becomes limited.

3. Seniority follows the agricultural producer, not the farm name or location. In the event that a producer partnership
separates, only one party may retain membership seniority. In the event of a producer merger, the producer with
the higher seniority may choose to take a one-year sabbatical to maintain seniority status independently from the
producer with lower seniority. After one year, the producers may choose to formally merge, and the lower seniority
membership status will be lost.

4. Supporting members and members who only participate as Second Producers do not gain seniority.

5. Non-Agricultural members do not accrue seniority. Non-Ag vendor selection is determined by the vendor’s Non-Ag
rubric score, which includes the member’s total number of years as an NCGA member. Non-Ag vendor scores are
updated annually upon receipt of membership application. Unlike Ag members, Non-Ag members are not offered
permanent spaces; Non-Ag space assignments are awarded based on space availability, score, and appropriate
distribution of similar products when possible.

6. The board approves or denies sabbatical requests, sabbatical must be requested in writing to the board.

7. All changes in business ownership must be reported in writing to the board within one month’s occurrence for the
purpose of tracking seniority.

8. The transfer of ownership to a new owner will result in the loss of seniority.


https://drive.google.com/file/d/1g5HLunzBAXxFjzE9tTjfdxLX6RLh3gCj/view
https://drive.google.com/file/d/1g5HLunzBAXxFjzE9tTjfdxLX6RLh3gCj/view

E. OTHER

1. Agricultural Products grown outside of Humboldt County cannot be sold at NCGA markets. All Non Agricultural
products must be produced within Humboldt County.

2. On 11/8/2006, NCGA adopted a Non-GMO Policy banning Genetically Modified Organisms from our markets.
Read the full Non-GMO Statement HERE. Agricultural members may not bring any GMO products to the markets.
Non-Agricultural members must avoid using GMO ingredients to the fullest extent possible. Non-Ag members
must submit an Ingredients Sourcing Form alongside their membership application.

3. As NCGA members, we take pride in responsible stewardship of our natural resources. All vendors must
utilize products that are home compostable when possible. View our full Zero Waste Policy HERE.

4. Generally we encourage vendors to attend markets despite the weather forecast as our markets take place
rain or shine, but good preparation for_inclement weather is critical for the safety, well-being and profitability
of everyone. Cancellation policies always apply. Check the weather and come prepared. You MUST provide
proper weights and tie downs for your canopies and umbrellas.

5. All cannabis products are prohibited from all NCGA markets, including CBD products.

F. HEALTH DEPARTMENT GUIDELINES

1. Vendors selling processed agricultural products must comply with all applicable health department regulations,
the health department must approve processing facilities, and vendors must provide documentation to the market
manager. All agricultural products used in processing must be listed on the vendor’'s Producer’s Certificate.
Additional ingredients allowed are limited.

2. All food products must be elevated a minimum of 6 inches above ground level at all times. This includes
off-loading prior to setting up your displays. State health laws prohibit the placing of food products on the ground
or sidewalk. Tables are suggested as an appropriate means of displaying and selling. Off-loading onto empty
boxes or pallets is recommended.

3. Sampling of food is permitted at NCGA CFMs. Vendors must follow the Humboldt County Department of Health
and Social Services Division of Environmental Health regulations for sampling of produce or processed food
products at the Market. See Market Manager for a list of specific regulations.

4. Labeling of all closed containers is required. Labels must include the identity and address of the producer, and the
identity and quantity of the product.

G. GRIEVANCE PROTOCOL

A spirit of respect, consideration and cooperation must exist between members, board members, market patrons,
market managers and assistants. It is not acceptable to verbally abuse, yell at or intimidate fellow farmers,
customers, board members or market managers. Please see our current code of conduct here.

The farmers’ market is an open air event. While managers do their best to mitigate any environmental issues
within reason, we must also consider the needs of neighboring businesses and community members, and cannot
always control environmental conditions or the actions of others.

We hope that minor issues, concerns, complaints can be resolved between market managers and vendors
through open dialogue and clear communication. If an issue requires further action, NCGA will follow the protocol
outlined below.

Minor Rules Infractions include:

e Tardiness/failure to communicate attendance
e Regulatory compliance issues (eg. lack of necessary paperwork or product labeling)
e Leaving a messy stall space


https://docs.google.com/document/d/1jelh8ZdEwobeO8U_KKGL1it30FKMaE_cWdUlSiBzll4/edit
https://docs.google.com/document/d/1ropneixoX92j9gtIIoEWsAuT10c_veqDYluaDvkP6uI/edit?usp=sharing
https://docs.google.com/document/d/1aSEbHNzWejMy9xkM4fPmMyHinkO5_YpkuLyKV7rd-EY/edit?tab=t.0
https://www.northcoastgrowersassociation.org/tablers.html

e Minor disputes or complaints
The protocol for minor rules infractions is as follows:

1. Whenever the Market Manager, or other agent assigned to do so, acting in good faith, believes a seller has
violated any of the NCGA CFM rules;

o A verbal warning will be given

o If the vendor fails to comply with the verbal warning, a written warning will be issued and a copy of that
warning and a report from the manager will be turned in to the Executive Director and kept on file.

o Athird violation within one growing season will be referred to the board and Executive Director, and may
result in a 1-week suspension from markets.

o Any further violations within one growing season will result in immediate expulsion from the market
contingent on board approval, and a detailed report to be kept on file.

Re-entry into the market may be attempted through a written appeal to the NCGA Board of Directors
2. If any other type of misconduct clearly occurs, whether it be between vendors or vendors and customers, it
should be reported to the market manager immediately.

o The market manager will approach both parties to resolve the issue at the time of the incident. If
resolved, a report of that resolution will be given to the Executive Director documenting the incident.

o If no resolution is reached in the matter, both parties will need to file a written complaint at that time to
the Executive Director for further consideration. The ED will participate in any necessary mediation
between the parties involved within two weeks, with support from the board. To confirm resolution, both
parties must agree to a resolution of the problem and sign a written agreement of cooperation. The ED
will provide a written report to the Board upon resolution of the issue.

o If the Executive Director fails to achieve resolution, the matter will be referred to the NCGA Board of
Directors. Both parties may be required to attend a meeting with the NCGA Board for discussion of the
situation. The Board will review the situation and a final decision will be made. Both parties will be
notified as to the final judgment.

o Simple apologies between parties may be enough but in extreme cases, penalties may be accessed
including market suspension and/or membership suspension from NCGA. The NCGA Board has the
discretion to suspend, revoke, and permanently disallow membership when resolution to grievances
cannot be achieved through the process outlined above.

Major Rules Infractions include:

e Threatening to use violence or disrupt the physical safety of themselves or others
e Using hate-speech or any other abusive language towards others
e Any behavior that compromises the safety of anyone at the market

If major infractions occur, the market manager has the authority to take immediate action to preserve the safety of
those present. Managers may immediately suspend vendors from the farmers’ market until the issue can be

reviewed by the Executive Director and the Board of Directors in a timely manner — within 2 weeks or at the next
board meeting, whichever is sooner. In rare cases, the issue may require an additional board meeting to be fully
addressed. The manager will submit a detailed report to be kept on file. The Board will review the situation and a
final decision will be made.

H. AGRICULTURAL PRODUCERS
Definitions CDFA 1392.2 (subject to change, last updated 1/1/21)

Agricultural Products: Fresh or processed products produced in California, including fruits, nuts, vegetables,
herbs, mushrooms, dairy, shell eggs, honey, pollen, unprocessed beeswax, propolis, royal jelly, flowers, grains,
nursery stock, raw sheared wool, livestock meats, poultry meats, rabbit meats, and fish, including shellfish that is
produced under controlled conditions in waters located in California. Agricultural Products include all certified and
non-certifiable agricultural products.

Certified Agricultural Products: Agricultural products, which are certified under the jurisdiction of the county
agricultural commissioner relative to inspection and verification of compliance, include fresh fruits, nuts,
vegetables, herbs, cultivated mushrooms, shell eggs, honey, cut flowers, unprocessed grains, and nursery stock.


https://govt.westlaw.com/calregs/Document/I04109FE407784CD3BBBDF6513760439E?viewType=FullText&originationContext=documenttoc&transitionType=CategoryPageItem&contextData=(sc.Default)&bhcp=1

Non-Certified Agricultural Products: Non-certifiable agricultural products include all certified agricultural
products that have been processed, any products that are produced from trees, vines, or plants of a certified
agricultural product (including flowers and processed products) OR dairy, pollen, unprocessed beeswayx, propolis,
royal jelly, raw sheared wool, livestock meats, poultry meats, rabbit meats, and fish, including shellfish that is
produced under controlled conditions in waters located in California.

Processed Agricultural Products: Processed agricultural products are defined as agricultural products that have
been altered or prepared by such means as, but not limited to, slicing, juicing, drying, shelling, smoking, freezing or
cooking, provided, however, that the seller has produced all of the ingredients contained in the final product. The
only exceptions to this production requirement shall be the inclusion of food coloring, pectin, rennin/rennet or
ingredients used as preservatives, seasonings, and flavorings.

A product that combines an agricultural product with a nonagricultural product or service in a manner that materially
increases the purchase price of the product shall disqualify the product from being sold as an agricultural product.

1. A Certified Producer’s Certificate must be obtained from the Humboldt County Agricultural Commissioner in
order to sell fruit, vegetables, nuts or other agricultural products at the Certified Farmers’ Market (CFM) (See

California Code of Regulations Title 3, Division 3, Chapter 1, Subchapter 4, Article 6.5, Section 1392 for a
complete listing of Direct Marketing Regulations).

2. All non-certifiable agricultural products that are “processed Certified Agricultural Products” must have and be
accompanied by a verifiable listing of the Certified Agricultural Product on the Producer’s Certificate of the
producer selling.

3. You must have “conspicuously posted” at your market booth:
e Your farm sign (stating Farm Name, Location and “| Grow What | Sell”)
e Your Certified Producer’s Certificate
e Organic Registration from the State (CDFA) if you are selling as organic
e Organic certification from a USDA certifying agency if you are selling over $5000 of product as organic.

4. You must have with you at the market a current copy of the following permits (as applicable):
e Resale permit, if selling anything other than an exempt food item
e City of Arcata Business License (for selling at the Arcata CFM)
e Nursery license, if selling more than $1000 per year of nursery product, Nursery exempt license if selling
under this amount.

5. You may only sell products that you have grown. You cannot sell on a commission basis for anyone else. As
a Certified Producer (CP) you may sell produce for up to two other Certified Producers in addition to your own.
According to the CA Department of Food and Agriculture Direct Marketing regulations, you may sell for only
two additional producers in a twelve month period and are required to have the names of the other producers
who you are selling for, or who are selling for you, listed on your Certified Producer Certificate. It is required
that you inform the market manager when you are going to be selling for a Second Producer, and complete
the Second Producer Form. Certified producers selling on behalf of another producer must also comply with
the following:

e All items you are selling for the second producer must be separated from your own items and
have that farms’ sign (with name and location), and CPC “conspicuously posted” so their goods
are easily recognized as separate from your own.

e When selling products as organic for the second producer, conspicuously post the state organic
registration and organic certification (if applicable)

e You may not sell the same commaodity, variety or product on the same day, at the same CFM

e You must offer more of your own products by volume (weight or dollar value) than those of the
second producer

e You may only sell certifiable products of the second producer (e.g. no processed products)

e Have a documented, signed agreement in place before sales commence

e Provide a product list (load list) to the market manager within 48 hours of the conclusion of the
market day

e Maintain records for at least 3 years when selling for another producer. Records include the
amount of product transferred between producers and the amount sold.

e Obtain and submit to the agricultural commissioner written authority from the second producer to
sell on their behalf. (The Second Producer form meets this requirement.)


https://govt.westlaw.com/calregs/Browse/Home/California/CaliforniaCodeofRegulations?guid=I6BF78E10D45811DEB97CF67CD0B99467&transitionType=Default&contextData=%28sc.Default%29#I3D530F82E71F482CB74C9213BB98621C
https://govt.westlaw.com/calregs/Browse/Home/California/CaliforniaCodeofRegulations?guid=I6BF78E10D45811DEB97CF67CD0B99467&transitionType=Default&contextData=%28sc.Default%29#I3D530F82E71F482CB74C9213BB98621C
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e Buying and reselling between certified producers is prohibited. Any payment made for the service
of one certified producer selling for another certified producer shall be a fixed amount and not
related to the volume or value of the products sold. A documented agreement, signed by both
certified producers, shall be in place prior to the commencement of sales, and shall include
reimbursable expenses covered by the payment.

The full text of the state Second Producer regulations can be found in § 1392.4. Conditions of Direct Marketing here:

https://govt.westlaw.com/calregs/Document/I3D530F82E71F482CB74C9213BB98621C?viewType=FullText&originationC
ontext=documenttoc&transitionType=CategoryPageltem&contextData=(sc.Default)

6. A Certified Producer can have an “Authorized Representative” sell on their behalf at a Certified Farmers
Market but must provide the county agricultural commissioner with a list of those authorized representatives.
Members must also include the list of authorized sellers on their membership application.

7. You must maintain and observe all state and federal regulations for product maturity and quality. The Direct
Marketing Certificate does not exempt you from these requirements (Section 1392.4).

8. An approved and sealed scale for the current year is required to be at your stall space for all products sold by
weight. Any products sold pre-weighed must either be in an open container or if closed, have an appropriate
IRQ (Identity, Responsibility, Quantity) label on each item.

9. All certified producers must provide the market manager with an itemized product list (load list) of all the
products sold at the Farmers’ Market within 48 hours of the conclusion of the market day. The list must
contain: Producer name as listed on the Certified Producer Certificate (CPC); CPC #; Market name and date;
Quantity of each commodity, including variety/type of products being sold, and any processed products being
offered for sale. The load list is used in conjunction with the Certified Producer Certificate to verify that a
producer is selling only the agricultural commodities they are producing. The market manager reserves the
right to institute a fine in the amount of double the daily stall fees after two warnings for failure to turn in a
load list. The market manager also reserves the right to disallow entry to a market if a producer fails to turn in
a load list by the following market.

I. NON-AGRICULTURAL PRODUCERS

The non-agricultural section of the NCGA Farmers' Market was developed to create a space within the markets in
which products created and processed in Humboldt County may be sold. Our non-agricultural and prepared food
products complement and augment what the North Coast Growers’ of Humboldt County provide to Farmers’
Market attendees.

Definitions CDFA 1392.2 (subject to change, updated 1/1/21):

Nonagricultural Products: Products that are characterized as services, arts, crafts, bakery, candies, soaps, balms,
perfumes, cosmetics, pottery, clothing, fabrics, pastas, compost, fertilizers, candles, ceramics, foraged foods, and
types of wares are not agricultural products.

A product that combines an agricultural product with a nonagricultural product or service in a manner that materially
increases the purchase price of the product shall disqualify the product from being sold as an agricultural product

Nonagricultural vendors are scored according to NCGA's Non-Ag Scoring Rubric Criteria and are approved by
market managers for each market.

1. You may only sell products that you have produced yourself or prepared on site. Pre-packaged,
pre-processed, pre-cooked goods by anyone other than the vendor are not allowed at the Market; the
non-agricultural section is intended to be a venue for locally produced goods.

2. All products you are selling must be listed on your Non-Ag membership application. If you wish to sell a new
product not previously listed on your application, you must submit it, including the ingredients list, for
approval to the market manager. All ingredients used must be approved by the NCGA.

3. You must have, on hand, all applicable permits:
e Temporary or Mobile Food Facility Permit
e County Cottage Food Operator Permit or State Processed Food Registration


https://govt.westlaw.com/calregs/Document/I3D530F82E71F482CB74C9213BB98621C?viewType=FullText&originationContext=documenttoc&transitionType=CategoryPageItem&contextData=(sc.Default)
https://govt.westlaw.com/calregs/Document/I3D530F82E71F482CB74C9213BB98621C?viewType=FullText&originationContext=documenttoc&transitionType=CategoryPageItem&contextData=(sc.Default)
https://govt.westlaw.com/calregs/Document/I3D530F82E71F482CB74C9213BB98621C?viewType=FullText&originationContext=documenttoc&transitionType=CategoryPageItem&contextData=(sc.Default)
https://govt.westlaw.com/calregs/Document/I3D530F82E71F482CB74C9213BB98621C?viewType=FullText&originationContext=documenttoc&transitionType=CategoryPageItem&contextData=(sc.Default)
https://govt.westlaw.com/calregs/Document/I3D530F82E71F482CB74C9213BB98621C?viewType=FullText&originationContext=documenttoc&transitionType=CategoryPageItem&contextData=(sc.Default)
https://govt.westlaw.com/calregs/Document/I3D530F82E71F482CB74C9213BB98621C?viewType=FullText&originationContext=documenttoc&transitionType=CategoryPageItem&contextData=(sc.Default)
https://govt.westlaw.com/calregs/Document/I3D530F82E71F482CB74C9213BB98621C?viewType=FullText&originationContext=documenttoc&transitionType=CategoryPageItem&contextData=(sc.Default)
https://govt.westlaw.com/calregs/Document/I04109FE407784CD3BBBDF6513760439E?viewType=FullText&originationContext=documenttoc&transitionType=CategoryPageItem&contextData=(sc.Default)
https://drive.google.com/file/d/1g5HLunzBAXxFjzE9tTjfdxLX6RLh3gCj/view

e Food Handlers Card
e Seller's Permit for any taxable items

4. Your goods may only be sold at market if there are no Agricultural members who are selling the same product
at the same time (ie: jams and jellies, dried fruit).

5. All processed packaged products shall bear labels including: the name of the product, ingredients, weight, the
qualified seller's name and address. (See California Uniform Retail Food Facilities Law, articles 6 and 15,
Health and Safety Code, sections 27590 et seq., and sections 27831 et seq., respectively).

6. If you are promoting, representing or selling a product as organic you must follow the requirements of the
Organic Foods Production Act of 1990

7. Prepared Food Vendors are required by the County Health Department to have a restroom and hand washing
facility within 300’ from their stall, have a handwashing station at your booth, and have a covering over the
area where food is being prepared.

8. Vendors who are invited to have a booth within the “food court” of the Arcata Plaza Farmers’ Market must
sign a vendor agreement prior to the start of their first market day. All vendors must follow our attendance
policy. Back-up prepared food vendors will be offered a space at the market in the event that primary food
court vendors are out. If a primary food court vendor has more than 2 unexcused absences (without 48 hour
notice), they will be charged a full stall fee and risk losing their space for the season.

9. NCGA offers limited space for artisan/craft producers at some of our markets as space is available. They
must also produce everything they sell in Humboldt county and follow NCGA's Non-Ag scoring criteria.

J. MARKET SPECIFIC REGULATIONS

Arcata Plaza Certified Farmers’ Market
Main Season: April-Saturday before Thanksgiving 9am-2pm
Winter Season: Saturday after Thanksgiving-March 10am-2pm

1. Stall Space Size
a. Ag: The full stall space is 16 feet wide x 30 feet deep. Half space is 8 feet wide x 30 feet deep.
b. Non-Ag
i.  Prepared Food: 10x10 feet
ii.  Grocery: Full: 8ft, Half: Up to 5ft

2. Opening Time: During the Main Season you may not start selling before the opening market time, at which time a
bell is rung. Vendors may purchase from other vendors before the opening time. During the Winter Season
vendors may start selling whenever they are ready as long as the vendor’s vehicle is parked in an appropriate
space (within your booth or off the Plaza) and their belongings are not hindering another vendor from completing
their set-up or placed in a way that may cause a safety hazard. Vendors are not advised to not start selling more
than 30 minutes before the start of the market.

3. Parking: Vendor vehicles parked behind booths must fit within assigned stall space. All other vehicles must park
off-site.

4. Artisan Craft vendors are only allowed during the end of the main season and at the Winter Market, and only as
space allows. Ag members selling only non-certifiable agricultural products may also sell value-added agriettturat
products within the Non-Ag section during the Winter Season, provided there is space available, and they have
obtained permission from the market manager.

Fortuna Certified Farmers’ Market

1. Vendors are not able to start selling until 2:30pm or when all vendor vehicles are safely parked in their space,
whichever comes first.


https://www.northcoastgrowersassociation.org/current.html
https://www.northcoastgrowersassociation.org/current.html

Southern Humboldt Farmers’ Markets

Only approved vehicles in the market. All other vendors must offload and park at least one block away from the
market. Vehicles must be parked off-site before the start of the market.

Selling will not begin before the market opening time.
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